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EDITORIAL

Dear readers,
Our world faces great challenges: globalization, digitization and a growing population on the one hand, and
limited natural resources on the other, making it crucial
that everyone has sufficient access to high quality food
and nutrition, medication and health care, in a way that
protects and preserves the natural environment.
As a global market leader for gelatine and collagen
peptides, we face these challenges. True to our vision
of “Improving quality of life”, our products contribute
significantly to a healthy diet and lifestyle. We are successful in pushing forward technical innovations while
conserving natural resources. In everything that we do,
we are always aware of our special responsibility. Since
its establishment more than 140 years ago, GELITA has
stood for growth in harmony with mankind and the
natural world.
Our corporate value “Care” is also an expression of our
responsible and respectful attitude. We take care of the
health and safety of our employees, the needs of our
customers, society and the environment. We see ourselves obliged to preserve our earth as a habitable place
for humans and animals for the generations to come.

Our sustainability management measures are manifold,
whether it is investment in new energy-saving technologies, improved production processes, measures to
increase work safety, or social initiatives for people in
the regions where GELITA is located around the world.
In this report, you will learn more about the exemplary
projects we launched last year and the progress that we
have achieved.
2016 was a successful year for GELITA. We will continue on this growth path. Our goal is clear: we want to
continue to be the world’s leading supplier of collagen
proteins, to be profitable, grow sustainably and act
responsibly and to do this for our company, our stakeholders and the world in which we live.

Dr. Franz Josef Konert
CEO GELITA AG

Look at the world differently and learn about
GELITA’s products – even in places you would not
expect them to be – in our award-winning ﬁlm.
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ABOUT GELITA

Global leader and innovator
OUR BUSINESS UNITS

GELATINE

Food
Pharma
Photo and
Technical

COLLAGEN
PEPTIDES

Health and
Nutrition
Medical

FAT, PROTEINS
& MINERALS

GELITA is committed to a clear objective: Improving quality of life.
We believe in natural solutions, science and the power of creativity.

Solutions for modern life
Our innovative solutions are indispensable to modern life – for the food,
health and nutrition, and pharmaceutical industries, and for numerous technical and medical applications. Gelatine, collagen peptides and
collagen are the natural ingredients for tailor-made products – products
which enable our customers to achieve success in the markets of today
and tomorrow. From the manufacturing of collagen proteins, we also obtain high quality fats, proteins and minerals, that are used, for example,
in pet food or ecofriendly fertilizers.
Pioneering innovations
GELITA provides new ideas and overall solutions for our customers. As
a strong partner, we help them in the development, implementation and
marketing of innovative products. On the basis of our clearly structured
innovation process and comprehensive experience, GELITA delivers premium solutions and adds considerable value to our customers’ portfolios.
Our long history is the best evidence of our sustainable approach to
business: family owned, we have stuck to our values since 1875. We
have constantly invested in long-term partnerships with customers, with
suppliers, and with our own staff.

Food
Pet Food
Technical
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GELITA has its roots and

GLOBAL PRESENCE

headquarters in Germany, but
is active as a global company
on all continents. With our

Our locations

production sites and sales
ofﬁces, we are represented
in all the world’s important
markets.
SWEDEN

2,500
EMPLOYEES

22 %

Stidsvig
Pig skin

USA

Chicago, Illinois
Pig skin
Sioux City, Iowa
Pig skin
Beef bone

694
TURNOVER IN MILLION EUROS
(2016)

35
MILLION EUROS INVESTMENT
IN OUR LOCATIONS (2016)

Toluca
Beef hide

Bangkok
Sales office

Shanghai
Sales office

THE NETHERLANDS

Holmes Chapel
Sales office

Ter Apelkanaal*
Functional proteins
Pig skin

FRANCE

Liaoyuan
Bone
Pingyang **
Pig skin
Beef hide

GERMANY

Eberbach
Beef hide, bone

MEXICO

Leon**
Beef hide

CHINA

GREAT BRITAIN

Aix-en-Provence
Sales office

MARKET SHARE

THAILAND

SOUTH AFRICA
BRAZIL

Mococa
Beef hide
Maringá
Beef hide
Cotia
Milling / blending

* JV Minority Share, ** JV Majority Share

West Krugersdorp
Beef hide

AUSTRALIA

Göppingen
Pig skin

Beaudesert
Beef hide

Memmingen
Bone preparation
Minden
Pig skin

NEW ZEALAND

Christchurch
Beef hide
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QUALITY AND ETHICAL RESPONSIBILITY

For mankind and the environment
Gelatine, collagen and collagen peptides are natural
products. Thus, the unspoiled natural world is the
foundation of our business. Our goal is to produce
high quality, safe and reliable products sustainably.
Our production processes are state of the art and
guarantee maximum safety. We monitor and document the quality of our products across the entire
value chain: from raw materials through logistics
and production to the packaging of the final products. This includes continuous controls in accordance
with internationally applicable standards and guidelines. The traceability of our products to their origins
makes our commitment to quality transparent to our
customers.

Certiﬁed locations
Our quality management system is certified according to ISO 9001 or the norm for food safety FSSC
22000. More than half of our production takes place
in ISO 14001-certified facilities with environmental
management system, and we aim to certify more.
Thanks to numerous energy-saving measures, all our
production sites in Germany are ISO 50001-certified.
An efficient energy reduction management system
also helps us to reduce costs.

Ethical, social, successful
An all-encompassing commitment to quality also
includes social aspects. As a global player, we deal
with different cultures and societies. We respect
ethical values and cultural differences – in our own
company and those of our customers. We also expect
the same from our business partners. We are committed to the standards of the International Labor
Organization (ILO) and the Ethical Trading Initiative
(ETI) Base Codes. All GELITA locations are registered
with SEDEX (Supplier Ethical Data Exchange). This
demonstrates that we work according to the principles of ethically and socially sustainable production.
Our commitment has also been officially deemed
“excellent”: in 2016, the GELITA subsidiary in
Mexico was added to the list of socially responsible
companies in Mexico. We also support the local
communities in all our locations and are in close
contact with the local authorities. We are guided by
the legislation of each respective country but our
aim, however, is to exceed existing requirements.
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GELITA PRODUCT PORTFOLIO

Innovation for a better quality of life
We are always exploring new ways to keep the impact
of our business on the environment to a minimum.
Our quality products themselves help to conserve
natural resources – for example, when they are used
in fertilizers or detergents. They also contribute to
health and wellbeing.

Naturally enjoyable
More and more people are worried about additives in
food. The demand for clean-label products with no
artificial or modified additives is increasing. GELITA
products themselves are natural foods and have no
E numbers. In addition, collagen proteins are free
from allergens, purine and lactose. Gelatine, for
example, which is safe and well-tolerated, provides
many foodstuffs with a sought-after texture.

Fit and attractive in old age
Life expectancy is increasing from year to year.
Many people also want to be active and mobile when
getting older. Collagen peptides in dietary supplements provide for strong bones and supple joints. In
conjunction with regular strength training, they help
to maintain muscle strength. GELITA also manufactures products for smooth skin, shiny hair and
firm fingernails. Numerous scientific studies prove
their effectiveness.
As the world’s leading manufacturer, we also offer
products meeting Kosher and Halal requirements. Our
innovation portfolio is well-filled and we are working on other promising projects relating to the
environment and the health, wellbeing, and success
of our customers.

Versatile in medicine and pharmaceuticals
Gelatine can do even more: it is used in the production of hard and soft capsules and is also used as a
binding agent in tablets or as stabilizer in vaccines.
Due to their unique properties, hemostatic gelatine
sponges are used in surgeries all over the world.

Get to know the world of GELITA!
The picture gallery presents a selection
of our brands and products.
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NATURAL CYCLE

From nature for nature
An intact natural world is
needed to manufacture natural products. Sustainability is
therefore the basis for success
GELATINE

COLLAGEN PEPTIDES

FPM INGREDIENTS

at GELITA. We need healthy
animals, clean air, clear water
and unpolluted ﬂora to produce our natural, high-quality
products. We only use ﬁrst-

ENERGY

class, rigorously-controlled
raw materials which meet
all hygiene requirements.
Our modern manufacturing
processes mean that the raw

MEAT INDUSTRY

SKINS, BONES,
HIDES

GELITA PRODUCTION

materials are almost comAUXILIARY &
OPERATING MATERIALS

pletely utilized in a sustainable and efﬁcient way – from
the natural world and for the
natural world.

FERTILIZER

RECYCLED WATER
Move your mouse over
the diagram for more
information.
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ENERGY EFFICIENT PROCESS

Less energy, higher Bloom
ENERGY CONSUMPTION
Our commitment to sustainability means we attach great
importance to saving energy
along the entire value chain.
By applying targeted measures,
GELITA was able to reduce the
energy consumption per manufactured ton of product by
6.63 % between 2014 and 2016.
At the same time, we are constantly expanding the proportion

Bloom is one of the most important quality parameters in gelatine production. The higher the value, the greater the gelling strength. Combining the
demand for high Bloom gelatine on the market and the ongoing efforts to
save energy, the plant in Maringá, Brazil, improved the CELP (Continuous
Extraction Low pH) production process.

Change from thermal to diluted process
The project was based on a new purge process in gelatine production.
“Purge” is the residue recovered from the bottom of the CELP extractors
during the extraction step. After collection, the purge is transferred to separate tanks where it is processed to extract and separate the final portion
of low Bloom gelatine from grease and other residues. Then the purge
is added to the main gelatine line. The plan was to change the current
thermal process, where the purge is boiled to achieve maximum gelatine
recovery with the diluted process. The major advantage of the diluted process: No boiling step is required. Instead, warm water is added to the purge
process tank. It furthermore yields better results in terms of Bloom.

of renewable energies used. We
will continue to look for solutions to make our production
even more “green” in the future.
ENERGY (MWh per ton product)

5.28 4.92 4.93

First promising results
Initial production on demonstration scale with the diluted purge process
showed promising results with a good gain of Bloom points. Due to the
omission of the boiling step, there is a significant saving on steam per
metric tonne of gelatine produced. This process saves the entire energy
required for the heat to generate steam. Further improvements to the
purge-processing system are planned for 2017.
CELP process optimization results in energy savings

2014

2015

2016

– 6.63 %

Demand for high Bloom gelatine is met
Further process refinements ongoing
GELITA – SUSTAINABILITY REPORT 2016
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WASTE WATER REDUCTION

80,000 liters less water per day
WATER FOOTPRINT
As a member of the Gelatine
Manufacturers of Europe (GME),
GELITA has committed itself to
GME’s sustainability goals and
actively supports them. The GME
initiated a water footprint project
in which the impact of gelatine
production concerning water is
calculated in a similar way as the
carbon footprint. The Recipe 2008
Water Depletion Method and the
Water Stress Index (WSI) were
applied. Between 2006 and 2015,
the water footprint – excluding
the supply chain of raw material –
was reduced by 16.6 %.

Fresh water makes up less than 3 % of global water resources, the remaining 97 % is saltwater. Salty waste water can pollute fresh water causing
damage to fragile ecosystems. For this reason, GELITA Australia decided to
make investments to drastically reduce the amount of salty waste water in
the Beaudesert plant.

Reverse osmosis enables re-usage
The project was to install a reverse osmosis machine that extracts the salt
from the so-called permeate. Permeate is a hot and salty waste water product which arises from ultrafiltration during gelatine processing. Since this
water contains a lot of energy, GELITA tried to avoid discarding it down
the drain and tried to reuse it directly as washing water. However, the salt
in the water corroded the equipment. Due to reverse osmosis, it can now
be re-used in production. New stainless-steel tanks were also installed to
hold the recovered water.
Plans for the future
GELITA Australia is now able to recover up to 80,000 liters of clean hot
water a day from the process instead of flushing it down the drain. This is
equivalent to 400 bath tubs. Both the energy and the water are recovered,
which improves the plant’s sustainability. Future plans include identifying
more opportunities to reduce waste water throughout the plant to further
improve the site’s sustainability, now and in the future.

WATER FOOTPRINT CHANGE

More than 29,000 cubic meters of water recovered per year

110
100
90
80
70

Energy additionally recovered
2006

2010

2015

–16.6 %
Source: GME
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SENSIBLE WASTE RECYCLING

Natural fertilizer from sludge
WASTE MANAGEMENT
The best way to act sustainably
is to conserve resources and,
at the same time, introduce

The GELITA plant in Toluca, Mexico has found an innovative way to
recycle residues from gelatine production. 17 to 18 tons of sludge are
produced there every day; in 2016, the total was about 5,800 tons. But
instead of ending up in rubbish landfills, over 70 % of this is used on
farmland in the region. The sludge serves as the basis for high-quality
compost, a natural fertilizer, which improves soil fertility considerably.

as little waste as possible into
nature’s cycle.
That is why GELITA is constantly developing new ways
to recycle waste and residues

No chemical fertilizer required
The effectiveness of the sludge compost is so great that the local farms
don’t need any other fertilizer. It has resulted in superb red tomatoes
and other vegetable varieties. Thanks to GELITA sludge, a large farming
operation can produce its entire crop biologically. The company is currently undergoing certification as an organic producer.

from production. Thanks to
complex processes, a high recycling rate has been achieved
in many areas. In 2016, 1.8 %
waste was produced relative to

Win-win situation
Cooperation with the farms is also worthwhile in economic terms for
GELITA, since only a fraction of the sludge has to be disposed off. This
is also a plus for the environment, as fewer truck journeys reduce the
amount of CO2 emissions.

the production volume. In 2014
Sludge is converted to a valuable fertilizer

this rate was 2.4 %.

More than 70 % of the sludge is recycled
WASTE (kg per tons produced)

Reduced CO2 emissions in logistics

23.62 19.53 17.80
2014

2015

2016

–24.64 %
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LOWER INDIRECT CO2 EMISSIONS

Energy from hydropower
CARBON FOOTPRINT
One focus of the Gelatine Manufacturers of Europe (GME) is
the further reduction of CO2
emissions to slow down climate
change. In recent years, GME and
its members have made signiﬁcant progress in this area. From
2006 to 2015, CO2 emissions per
kilogram of gelatine produced
decreased by 8.9 %.

We involve all our value chain partners in our commitment to sustainability. It is important to GELITA not only to reduce its own CO2 footprint,
but also to promote that our suppliers emit as little of the greenhouse gas
as possible.

2,000 tons less CO2
Our plant in Stidsvig in Sweden is the world’s largest factory for producing
gelatine from pig skins. From 2018, GELITA has decided to purchase only
hydropower from its energy provider. Until now, the plant has been supplied with electricity produced from a variety of sources, such as nuclear
energy, hydropower, fossil fuels and renewable energies. The extra cost
for hydroelectric power is a worthwhile investment for the environment:
The factory will produce almost 2,000 tons less of indirect CO2 emissions
per year. This corresponds approximately to the average annual output of
1,300 passenger cars.
Hydropower number one at GELITA Brazil
The Brazilian GELITA plants in Mococa and Cotia already meet their
entire electricity requirements with hydropower. Not only is the energy
production almost CO2 neutral, it is by far the most important source of
renewable energy. Around 16 % of the world’s electricity is generated by
hydropower. This makes it the number three for electricity generation,
after coal and natural gas.

CARBON FOOTPRINT CHANGE

GELITA Sweden will only use electricity from hydroelectric power
in future

110
100
90
80
70

2,000 tons less CO2 per year
2006

2010

2015

Plants in Brazil already meet their needs with hydropower

–8.9 %
Source: GME
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REDUCTION OF EMISSIONS

Fat as a biodiesel raw material
AIR EMISSIONS
In addition to the reduction in
emissions of the greenhouse gas
CO2, GELITA has continued to reduce its ecological footprint for
many other emissions, including
carbon monoxide (CO).

Fat is a by-product obtained during the production of gelatine. For
GELITA, it is also a valuable raw material, marketed worldwide under the
brand name GELIFAT®. About 20 % of the fat sold by GELITA is used to
produce biodiesel.

Climate-conscious alternative
Biodiesel has a much more positive ecological balance than diesel produced from mineral oil. The fuel is largely derived from renewable raw
materials and is readily biodegradable. With biodiesel, the overall environmental impact of the climate-damaging gas CO2 is estimated to be
up to 90 % lower than that of mineral oil. Particulate emissions are also
lower when biodiesel is used.
Up to 50 % less CO
Biofuels also generate significantly lower amounts of other exhaust
gases, with the exception of nitrogen oxides. Eco-fuel has clear advantages, in particular with regard to carbon monoxide, which is caused by
the incomplete combustion of carbon-containing fuels. The quantity of
carbon monoxide, an environmentally-unfriendly and poisonous gas,
generated by the combustion of biodiesel is up to 50 % lower compared
to its crude oil equivalent.*
20 % of the GELIFAT® sold around the world is used
to produce biodiesel

CO2 (kg per tons produced)

724.29

748.33

709.67

The combustion of biodiesel produces less CO2, CO and
other exhaust gases
Biodiesel is biodegradable

2014

2015

2016

–2.02 %

*Source: Institute for Technology and Biosystems, Bundesforschungsanstalt für Landwirtschaft (FAL)
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PROGRESS IN MANY WAYS

Environmental performance
KEY PERFORMANCE INDICATOR*

2014

2015

2016

Energy input kWh/kg product
Fresh water input l/kg product**
Waste water l/kg product**
Water balance kg/ton product**
Waste for disposal kg/ton product
Hazardous waste kg/ton***
Air emissions kg per tons produced
CO2
SO2
NOX
CO
CH4
N20
Total production in 1,000 mt

5.28
60.23
54.50
5.72
23.62
0.24

4.92
57.97
53.98
4.0
19.53
0.36

4.93
56.14
51.84
4.30
17.80
0.39

–6.63
–6.79
–4.88
–24.83
–24.64
+62.50

724.29
3.40
1.195
4.27
0.0212
0.0043
271.74

748.33
5.95
1.432
2.24
0.0283
0.0047
272.21

709.67
1.09
1.263
0.74
0.0265
0.0046
273.44

–2.02
–67.94
+5.69
–82.67
+25.00
+6.98
+0.63

We define success as creating value for customers and shareowners
while, at the same time, finding solutions to the ever-increasing
challenges in sustainability. Aspects of environmental care in new
projects are an important criteria for GELITA from the outset. At
the same time, we strive to make our existing plants and operations
as sustainable as possible. This also includes the selection of our
suppliers. Continuing optimizations in technology, logistics, production and management processes have helped us to reduce our
ecological footprint in many areas.

Signiﬁcant progress
Saving energy – and thus valuable resources – has been one focus
in recent years, and will continue to be so in the future. Due to

2014 VS. 2016 IN %

* Deviations from values
shown in the Sustainability
Report 2015 are the result
of a modiﬁed scope.
** The coverage rate for
these KPIs is 81 % of the
GELITA plants.
*** Due to regulatory
changes in Brazil

our ongoing efforts in our plants we were able to significantly
reduce the energy required in production. This also led to lower
climate-damaging CO2 emissions. While expanding our manufacturing capacities, we use less fresh water and generate less refuse
and waste water per kilogram product.

We continue to improve
Despite increasing production volumes, we are proud to have
reached our individual environmental targets in many sectors.
Nonetheless, we are aware that there are still areas where we have
to enhance efficiency, for example in reducing certain emissions.
We will continue to identify optimization potential to improve our
ecological footprint – worldwide and every day.
GELITA – SUSTAINABILITY REPORT 2016
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FOCUS ON PEOPLE

Motivated employees as a success factor
EMPLOYEES
Safety ﬁrst – occupational health
and safety are the top priorities at
GELITA. A large number of mea-

We owe our success to the people who work for us. Every day, 2,500 employees worldwide work to make our products unique. To achieve this, we
offer them a motivating and inspiring work environment. Shared values
such as trust, courage and passion, as well as secure working conditions,
personal development opportunities and a wide range of other commitments make GELITA an attractive employer.

sures taken have contributed to
the steady decline in accidents at
our sites.

INJURY RATE

WORKING ACCIDENTS PER
1MILLION WORKING HOURS

17.45 11.56 9.99
2014

2015

2016

–42.75 %

On the following page, you will
ﬁnd detailed information on the
development of our employee
numbers in the individual regions.

Work safely, live healthy
Our employees’ health is very important to us. We are constantly improving safety at our production sites and in all other divisions. We are continually optimizing our processes, investing in safe facilities and ergonomic
workplaces, and supporting our employees to adopt healthy lifestyles. In
countries without statutory health insurance, GELITA contributes to its
employees’ social security.
Ideas for the future
In the context of our global personnel development process, we support
our employees in ways appropriate to their responsibilities. This applies
just as much to trainees as it does to executives. We also attach great
importance to the involvement of all employees. This is part of the innovation culture at GELITA. Suggestions for small improvements in their
immediate work environment are just as welcome as great ideas for new
products, better processes, services or technologies. Promising proposals
are quickly implemented by our ideas and innovation management.
Our employees not only contribute significantly to the success of GELITA,
they also benefit financially through our bonus program. Ultimately,
motivated employees are an important prerequisite for sustainable corporate development. Awards such as the G.M.I.A. Safety Award for GELITA
USA or the National Labor Award (Prénat) for GELITA Mexico are also a
public demonstration of our commitment.
GELITA – SUSTAINABILITY REPORT 2016
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EMPLOYEES

Development of staff ﬁgures
AVERAGE HEADCOUNT
Europe
Brazil
North America
Oceania & Africa
EMPLOYEES ON THIRD-PARTY CONTRACTS
Europe
Brazil
North America
Oceania & Africa
TOTAL NUMBER OF NEW HIRES
Europe
Brazil
North America
Oceania & Africa
NEW EMPLOYEE HIRE RATE
Europe
Brazil
North America
Oceania & Africa
TOTAL NUMBER OF EMPLOYEES LEAVING
Europe
Brazil
North America
Oceania & Africa
TURNOVER RATE
Europe
Brazil
North America
Oceania & Africa

2014

2015

2016

992
322
546
202

1012
325
553
205

1038
352
544
207

5
45
0
1

12
42
0
1

26
13
0
1

43
34
37
8

45
18
39
23

81
47
43
22

4.3 %
10.6 %
6.8 %
4.0 %

4.4 %
5.5 %
7.1 %
11.2 %

7.8 %
13.4 %
7.9 %
10.6 %

42
31
41
16

40
19
45
18

44
14
51
18

4.2 %
9.6 %
7.5 %
7.9 %

4.0 %
5.8 %
8.1 %
8.8 %

4.2 %
4.0 %
9.4 %
8.7 %

The number of employees at GELITA worldwide continues to
grow. There are variations in the different regions. The table
below does not include the figures for China due to the ongoing
restructuring taking place there. A special feature of Brazil is

that, since 2014, many temporary workers have been taken on as
permanent employees, so while the number of temporary workers
has fallen, the number of new hires has risen.
GELITA – SUSTAINABILITY REPORT 2016
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SOCIAL COMMITMENT

Everyone at GELITA is dedicated
Sustainable commitment is firmly anchored in the
GELITA corporate culture and manifests itself in
many projects. The spectrum ranges from sporting
events, environmental protection campaigns and aid
for socially disadvantaged people, to the promotion
of organizations such as “Doctors Without Borders”.
We regard the education of young people as a worth-

while investment in the future. Our commitment
includes cooperation with schools and study trips
or music lessons for talented children and young
people. However, GELITA’s sustained commitment
does not only mean material support. Our employees
themselves get involved in providing help. In 2016,
we supported 96 projects worldwide.

Spawning sites for endangered ﬁsh
The spawning habitat for “Inaka Whitebait” in the
rivers in and around Christchurch has been severely
affected by changes in vegetation and earthquake
damage. GELITA New Zealand has therefore supported an environmental protection project to build
temporary spawning grounds with straw bales.
In addition to providing the space for storing the
bales, GELITA contributed money and volunteers to
the project.

Sporting challenge
In 2016, GELITA was title sponsor of one of the
toughest marathon races in Germany for the fourth
time. The GELITA Trail Marathon in Heidelberg
attracted more than 1,500 professionals and hobby
athletes who took on the challenge, alone or in
teams, presented by the 42-kilometer-long trail with
elevations up to 1,500 m in total.

Too valuable for garbage
GELITA employees in Sioux City and Chicago
came up with a special campaign for “Earth Day”
in 2016. All employees received a card with the
call for them to “e-cycle” their obsolete electrical
devices. One highlight of this campaign was that if
the cards were covered in earth and placed somewhere sunny, wildﬂowers grew from them.

GELITA – SUSTAINABILITY REPORT 2016
2015

17
15

New tracksuits for even more victories
Thanks to GELITA, the young footballers of the
under 10s team at FC Westerheim are training
in a new outﬁt. Right in time for Christmas, the
Memmingen and Göppingen plant kitted out the
young athletes with comfortable tracksuits. “The
boys are really proud of their new tracksuits and
have already won some matches wearing them.
GELITA brings us luck”, says Fatmir Gashi, coach
of the youngsters’ team and a member of staff at
GELITA in Memmingen.
German for young refugees
The Harald Stoess Memorial Foundation was created
to help GELITA employees and their families. It provides support for employees and retirees who have
fallen on hard times through no fault of their own,
and it is also dedicated to educational support and
education for the talented. The foundation also facilitated German classes for young refugees in 2016.

Employees of tomorrow
The aim of the Girls’ and Boys’ Day is to give students a better understanding of the technical and
natural sciences. Every year, girls and boys from
the surrounding schools come to the company
headquarters in Eberbach and take a look at the
day-to-day work of GELITA employees. In 2016, the
focus was on chemical laboratory assistants and
construction technicians.

Successful surprise
The staff of GELITA Mexico made the eyes of
girls from an orphanage light up. Shortly before
Christmas they surprised the children with cakes
and sweets. In addition, GELITA made a donation
towards painting classes and books.

GELITA – SUSTAINABILITY REPORT 2016

18

Published by:
GELITA AG
Uferstraße 7
69412 Eberbach
Germany
www.gelita.com
Design and text by:
Publik. Agentur für Kommunikation GmbH
Rheinuferstraße 9
67061 Ludwigshafen
Germany
www.agentur-publik.de
Copyright:
All contributions are protected by copyright and
may not be reprinted. Any utilization – even in
part – is only permitted with the prior written
consent of the publisher.
Photos:
GELITA (p. 1, 3, 4, 6, 7, 9, 10, 12, 15–18);
fotolia.com: BillionPhotos.com (p. 1),
gpointstudio (p. 1), K. Thalhofer (p. 1),
crevis (p. 7), Halfpoint (p. 7), nexusseven (p. 7),
Photo-SD (p. 7), slavomir pancevac (p. 11),
am (p. 13), Countrypixel (p. 14);
iStockphoto.com: ooyoo (p. 2), Mlenny (p. 19);
rnv (p. 7)

For more information visit us at
www.gelita.com
or follow us on your favorite social media sites

